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Disinformation

The European Commission defines
disinformation as ‘verifiably false or
misleading information that Is created,
presented and disseminated for
economic gain or to intentionally
decelve the public, and may cause
public harm.

Disinformation does not include
reporting errors, satire and parody, or

clearly identified partisan news and
commentary.
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The aim of disinformation Is to
distract and divide to plant seeds
of doubt by distorting and
falsifying facts, thus confusing
people and weakening their faith
In Institutions and established
political processes.
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BEYOND FAKE NEWS

10 TYPES OF

adopted by governments, corporations
and non-profits to manage attitudes,
(@ ) values and knowledge

propaganda

appeals to emotions

can be beneficial or harmful

clickbait eye catching, sensational headlines
‘ designed to distract

often misleading and content may not
reflect headline

drives ad revenue

sponsored
content

N

satire and

hoax varies widely in quality and intended
meaning may not be apparent

advertising made to look like editorial

potential conflict of interest for genuine
news organisations

consumers might not identify content
as advertising if it is not clearly
labeled

social commentary or humour

/ can embarrass people who
@ ® confuse the content as true

established news organisations
sometimes make mistakes

mistakes can hurt the brand, offend or
result in litigation

reputable orgs publish apologies

false authentic images, video or quotes are
attribution

attributed to the wrong events or person

counterfeit websites and Twitter accounts that pose as a
well-known brand or person

N.B. The impact and motivation assignments are not definitive and should just be used as a guide for discussion

MISLEADING

partisan

conspiracy
theory

pseudoscience

misinformation

misleading

doctored
content

content does not represent what the headline

and captions suggest

content, such as statistics, graphs, photos

NEWS

ideological and includes interpretation of
facts but may claim to be impartial

privileges facts that conform to the
narrative whilst forgoing others

emotional and passionate
language

IMPACT

D neutral

tries to explain simply complex realities
as response to fear or uncertainty

not falsifiable and evidence that refutes
the conspiracy is regarded as further
proof of the conspiracy

rejects experts and authority

purveyors of greenwashing, miracle cures,
anti-vaccination and climate change
denial

misrepresents real scientific studies with
exaggerated or false claims

MOTIVATION

often contradicts experts

includes a mix of factual, false or partly-

false content money

intention can be to inform but author

may not be aware the content is false politics/power

false attributions, doctored

content and misleading headlines humour/fun

entirely fabricated content spread

jon
intentionally to disinform el

guerrilla marketing tactics; bots, isYVing
comments and counterfeit branding (mis)inform
motivated by ad revenue,

political influence or both

eavi

MEDIA LITERACY
for CITIZENSHIP

and video have been modified or doctored

www.eavi.eu




Disinformation

Long-term aims

Short-term aims
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Potential risks regarding media literacy |

Media usage habits - most frequently
used sources of Information

PR UNIVERSI

RED I l
~"‘?‘$' g%’%ﬁ‘n‘h

ﬂ%'ﬂ".ﬂ%ﬁa? 2

3’“"»3’“{-' "':"?zf-gbg

%) OF LATVIA

ANNO 19




«In the states surveyed, the use of
Russia’s global media outlets RT
and Sputnik is limited. The general
trend is that the majority of
communities in the Baltic States
are aware of these Russian media
outlets, but do not use them (more
than 60%)»
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RUSSIA’S FOOTPRINT IN THE NORDIC - BALTIC INFORMATION
ENVIRONMENT Report 2016/2017




«Use of RT and Perviy kanal [..] Is
linked to the use of the Russian
language, thus making these
Russian media outlets an integral
part of the so called ‘Russian
World'.»

«The results of the survey also give USSIAS FOOTPRINT IN THE NORDIC -
evidence that Russia Is not a trusted BALTIC INFORMATION ENVIRONMENT
source of information in the Baltic Report 2016/2017

States, Finland, and Sweden, except
among a part of Russian speaking

audiences in the Baltic States.» UNIVERSITY
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Consumption of TV programmes produced
In Russia

Perviy kanal (Mepsbint Bantnmnckmm KaHan), NTV Mir Baltic, RTR Rossiya are watched almost by
two thirds (63%) of the surveyed inhabitants of Latvia

More than one half (52%) of surveyed Latvians regularly or sometimes watch television
programmes produced in Russia

These results, with the reference on the choice of language in media consumption (32% of the
residents of Latvia prefer media in Russian), allow the assumption that a significant part of
other ethnic group representatives in Latvia “reside” in Russian informational space.

The only socially-demographic group, where the audience of Russian TV channel viewers is
less than 50%, are the young respondents below 34 years of age.
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Research on Latvians’ media literacy (2017). Summary in English:
https://www.km.gov.lv/ien/media-policy/research



https://www.km.gov.lv/en/media-policy/research

The choice of Russian television IS
made for entertainment purposes.

Films and film series
Humour shows

Concerts and musical shows
Sports programmes

Popular science shows

News programmes produced by Russian
television are watched by 28% of the residents of
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L adzu, nosauciet idz TRIS biezak izmantotajiem medijiem (preses izdevumus,
TV un radio raidijumus, interneta portalus utt.) sekojoam mérkim:

JAUNUMU, ZINU IEGUVEI

Biezak minétas atbildes
(Baze = visi aptaujas dalbnieki; N=1082)

www.delfi.lv 27%

www.tvnet.lv

www.apollo.lv

Panorama
LTV1

LNT

/

e —

PBK (1.Baltijas Kanals)

TV3 6%
LNT zinas 6%
Internets (neprecizéts) 5%
TV3 zinas 5%
www.facebook.com 4%,
Latvijas Radio 1 4%
TV (neprecizéts) 4%,
LTV7 3%

PTP (RTR Rossiya) 3%
www.delfi.ru 2%
Becm 2%
Bez Tabu

Q: please, mention
up to 3 the most
used media for
obtaining news

Research on Latvians’ media

literacy (2017) . Summary in English:
https://www.km.gov.lv/ien/media-

policy/research
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https://www.km.gov.lv/en/media-policy/research

Lidzu, nosauciet lidz TRIS bieZik izmantotajiem medijiem (preses izdevumus,

TV un radio raidﬁunpﬂf.n, i;ti#? Igﬂﬂﬁﬁ_ﬁ;ﬁ};&hﬂjﬂ.ﬁam mérkim: Q : p I ease, men tion
Biezak minétas atbildes up to 3 the most

(Baze = visi aptaujas dalibnieki: N=1082)

used media for
obtaining
Information on
politics in Latvia

www.delfi. v
www.tvnet.lv
Panorama
LTV1

LNT
www.apollo.lv
~_PBK (1.Baltijas Kanals)

LNT zinas
TV (neprecizéts)
— Internets {n&praci:éts}-D
V3 4% Research on Latvians’ media
TV3 zinas 4% literacy (2017) . Summary in English:
www.delfi.ru 3% https://www.km.gov.lv/ien/media-
LTV? 39, policy/research
Latvijas Radio 1 2%
Diena /| www.diena.lv 29,
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https://www.km.gov.lv/en/media-policy/research

Lidzu, nosauciet lidz TRIS bieZak izmantotajiem medijiem (preses izdevumus,
TV un radio raidjumus, interneta portalus utt.) sekojosam mérkim:

PAR POLITIKU KAIMINVALSTIS UN PASAULE

Biezak minétas atbildes
(Baze = visi aptaujas dalibnieki: N=1082)

18%
™o >
T%

www.delfi.lv
— PBK (1.Baltijas Kanals)

\

Panorama

%
LTVA1 T%
LNT 6%
TV (neprecizéts) 6%
www.apollo.lv 5%

E [N WS
/

Internets (neprecizéts)
T ——

LNT zinas

TV3 zinas
A

/ .
. PTP (RTR Rossiya)
Y 3%

CNN 2%
Latvijas Radio 1 2%
www.delfi.ru 2%,
Nezina/ Griti pateikt 21%

Q: please, mention
up to 3 the most
used media for
obtaining
Information on
politics In the
neighbouring
countries and
worldwide

Research on Latvians’ media

literacy (2017) . Summary in English:
https://www.km.gov.lv/en/media-

policy/research
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https://www.km.gov.lv/en/media-policy/research

Lddzu, nosauciet lidz TRIS bieZik izmantotajiem medijiem (preses izdevumus,
TV un radio raidijjumus, interneta portalus utt.) sekojoSam mérkim:

IZKLAIDE! Q: please, mention
Biezak minétas atbildes
(Baze = visi aptaujas dalbnieki; N=1082) up to 3the most

15% used media for
entertainment

www.facebook.com

www.youtube.com
TV3

Internets (neprecizéts)

jﬂ (1.Baltijas Kanals)

www.delfi.lv

Research on Latvians’ media

literacy (2017). Summary in English:
https://www.km.gov.lv/ien/media-
policy/research

www.draugiem.lv

www.tvnet.lv

LTV7 2%
Eurosport 2 e\ UNIVERSITY
www.google.com I 2% *J OF LATVIA
ANNO 1919

Nezina / Griati pateikt 17%


https://www.km.gov.lv/en/media-policy/research

The most popular
sources used for
entertainment
purposes are
www.facebook.com
and
www.youtube.com.
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RUSSIA'S FOOTPRINT
IN THE NORDIC -
BALTIC INFORMATION
ENVIRONMENT Report
2016/2017
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Aims of Russia’s information
activities in the NB8 region

Political dimension
Military dimension
Economic dimension

Informational dimension



The main tools for advancing Russia’s aims
are identified as:

Russia’s domestic and international media system

the Internet and social media

government-organized non-governmental organizations (GONGOs)

Russia’s compatriot policy

economic interdependency

the encouragement of political radicalization and polarization of Western societies
intelligence operations

demonstrations of military force etc.

RUSSIA’S FOOTPRINT IN THE NORDIC - BALTIC INFORMATION
ENVIRONMENT Report 2016/2017



Russia attempts to make impact on Latvia’s
Informative space

,[..] Cmpameauyeckoe HarnpasseHue amoa2o compyoHU4Yecmaa - COXpaHeHue
eoUHO020 KYynbmypHO20 U UHhopmMayuoHHoz20 npocmpaHcmea CHI, coxpaHeHue

U YKpernsaeHue UHgopmauyuoHHO20 npucymcmeusa Poccuu Ha npocmpaHcmaee CHI
u cmpaHd banamuu [..]”

OCHOBHble HanpaBAEHMA rOCYAaPCTBEHHOM NOANTUKM NO Pa3BUTUIO chepbl
KYNIbTYPbl 1 MaccoBbIX KOMMYHUKauUunin B Poccuimckon ®egepaumm ao 2015 roaa
M NNaH AencTBmm no nx peanmnsaumm (2006)

,82. YkpenneHuro HayuoHanbHoU 6e3onacHocmu 8 obsacmu Kysnemypel
criocobcmsyrom: [..] pazsumue obweli 2ymaHumapHou u UHGhopMayUOHHO-

mesneKoMMYHUKAUYUOHHOU cpeoel [..] 8 conpedenbHbix pe2uoHax/..]”
UNIVERSITY
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Tieslietu ministrija ir sagatavojusi likumprojektu, kas faktiski pilniba
liedz bérniem pieskirt nelatviskus vardus un uzvardus. Péc Tieslietu
ministrijas domam, tas |aus pasargat latviesu valodu un demokratiju.

RIGA, 31. maijs - Sputnik, Jevgénijs LeSkovskis. Lidz 1. septembrim Ministru kabinets
izskatls likumprojektu, kas aizliegs vecakiem saukt bérnus nelatviskos vardos.

Izradas, Tieslietu ministrija jau sen ir norUpéjusies par to, ka paslaik Varda, uzvarda un
tautibas ieraksta mainas likums lauj visiem, kas vien to vélas, izvéleties nelatvisku vardu
un uzvardu, turklat faktiski nav nekadu normu, kas noteiktu, kadu vardu vecadkiem butu
jadod saviem bérniem. Sis normas ir ieklautas jaunaja likumprojekta.

2 Spulnik / AlexTikhomirov

Patriotisma monetizacija: Latvija
paradisies kvass "Mezabriju™ © 109

Valdis Pelss iek]uvis portila "Myrotvorets”
datu bazé < 46

Neesi samaksa3jis nodokjus? Gatavo 100
tukstosus « 28

Jauni sodi: lidz 7 tikstoSiem eiro par
sarkano zvaigzni vai svastiku © 25

Asinzs pastastija, kadé| Tramps varétu tikt
atstadinats novaras < 24
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Potential risks regarding media literacy Il - uncritical
evalutation and sharing of information



% of youngsters
(15-24 years) believing In
Information found on social

media
Research on Latvians’ media
UNIVERSITY . .
literacy (2017) . Summary in
g,fo !;ﬁTVIA English:



https://www.km.gov.lv/en/media-policy/research

% of youngsters

(15-24 years) sharin |
Information on social meil
without checking it

Research on Latvians’ media
UNIVERSITY literacy (2017) .\gummary iln
OF LATVIA otich
ANNO 1919 ngisn.



https://www.google.lv/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=2ahUKEwj7xPSrkI_ZAhXGjCwKHd64Af4QjRx6BAgAEAY&url=https://commons.wikimedia.org/wiki/File:Q22645_noun_609681_ccHeaPohLin_smartphone.svg&psig=AOvVaw0u_GKgOl-PY1xutaHCUdoU&ust=1517932221441121
https://www.km.gov.lv/en/media-policy/research
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Potential risks of media literacy Il

Only 40% of respondents say they
can identify reliable information
from a bilased and fabricated

Higher self confidence of being able
to discern credible information from
misleading information is held
among people with high or medium
high level of Income per one
family member, survey
participants with higher
education.

One In four (27%)
participants of the
study replied that they
cannot evaluate their
capacity of discerning
reliable information in
media from
manipulative
Information, because
they have not thought
about that.
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Potential risks of media literacy IV

Half of Latvian inhabitants believe
that the media is a mirror of the
world

If some Iinformation Is
published/broadcasted In media, it
should be considered to be true
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Research on Latvians’ media literacy (2017) . Summary in English:
https://www.km.gov.lv/en/media-policy/research



https://www.km.gov.lv/en/media-policy/research

Potential risks regarding media literacy V

Certain share of the residents of Latvia
cannot assess the results offered by the
Internet search engines (for instance,
Google, Bing, or others).

26% of the respondents agree to the
statement that the first results offered by
Internet search engines are the most
reliable, and 15% of the respondents
could not provide answers to this
guestion.
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Activities of deconstruction of lies and
promotion of media literacy implemented by
media themselves are of particular importance

the study shows that from those respondents
who want to know more about media literacy,
85% expect the information from the media

Research on Latvians’ media

literacy (2017) . Summary in English:
https://www.km.gov.lv/en/media-
policy/research
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https://www.km.gov.lv/en/media-policy/research

Lai vilfus zipas

nevairojas

‘lesr b""'iu

u un brivdienu komisija (SSBK) péc interneta portala tavabalss.lv

si, ka sa gada Ziemassvétku brivdienas varétu tikt parceltas vz

R018. gada, Ziemassvetki iekrit attiecigi pirmdiend, otrdiena un treidiena.
trijas aplésém, tris svetku dienas radis vairakus miljonus zaudgjumu
tbas nozarém. “Tris svétku dienas nodaris neadekvatu postu
K piedavajam svétku dienas parnest uz 2019. gadu, kas bitu

[ ckaidra Fkanamikas ministriine narstavie Ldaic Kalning

p \' 'T'»a a9 .

() -‘lv
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Need more real lies debunking materials (not only
specially created fake news articles)
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It IS hard to measure the impact of
disinformation

Without relevant longitudinal studies its Is
difficult to demonstrate a direct correlation
between the measures taken and changes in
perception, opinions and attitudes.



How do you rate the ethnic relations in Latvia? How true do you think is a claim that Fascism

(Ethnic minorities; source: The participation of minorities in democratic processes prevai ls in Latvia?

in Latvia, LU FSI, 201 : . i } .
7 (Respondents whose family language is Russian; source: The Latvian Ministry of

Defense, 2016)

Completely or tend to
disagree

Completely or tend to agree

Hard to say
10 20 30 40 50 60 70 80 90| 100

Very good orgood @ Satisfactory Very bad or bad Hard to say




Future
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Deepfake
Next elections

How to reach people living in Kremlin information space?

Next media literacy research results in Autumn 2019 (project
«Latvian Media Ecology» and in 2020 by Ministry of Culture of
the Republic of Latvia



Thank you!

Klinta.locmele@lu.lv
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