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The European Commission defines 

disinformation as ‘verifiably false or 

misleading information that is created, 

presented and disseminated for 

economic gain or to intentionally 

deceive the public, and may cause 

public harm. 

Disinformation does not include 

reporting errors, satire and parody, or 

clearly identified partisan news and 

commentary. 
(COM(2018)236)

Disinformation



The aim of disinformation is to 

distract and divide to plant seeds 

of doubt by distorting and 

falsifying facts, thus confusing 

people and weakening their faith 

in institutions and established 

political processes. 





Long-term aims

Short-term aims

Disinformation



Media usage habits - most frequently 

used sources of information 

Potential risks regarding media literacy I



«In the states surveyed, the use of 

Russia’s global media outlets RT 

and Sputnik is limited. The general 

trend is that the majority of

communities in the Baltic States 

are aware of these Russian media 

outlets, but do not use them (more 

than 60%)»

RUSSIA’S FOOTPRINT IN THE NORDIC - BALTIC INFORMATION 
ENVIRONMENT Report 2016/2017 



«Use of RT and Perviy kanal [..] is 

linked to the use of the Russian 

language, thus making these 

Russian media outlets an integral 

part of the so called ‘Russian 

World’.»

RUSSIA’S FOOTPRINT IN THE NORDIC -
BALTIC INFORMATION ENVIRONMENT 
Report 2016/2017 

«The results of the survey also give 

evidence that Russia is not a trusted 

source of information in the Baltic 

States, Finland, and Sweden, except 

among a part of Russian speaking 

audiences in the Baltic States.»



Perviy kanal (Первый Балтийский канал), NTV Mir Baltic, RTR Rossiya are watched almost by 
two thirds (63%) of the surveyed inhabitants of Latvia

More than one half (52%) of surveyed Latvians regularly or sometimes watch television 
programmes produced in Russia

These results, with the reference on the choice of language in media consumption (32% of the 
residents of Latvia prefer media in Russian), allow the assumption that a significant part of 
other ethnic group representatives in Latvia “reside” in Russian informational space. 

The only socially-demographic group, where the audience of Russian TV channel viewers is 
less than 50%, are the young respondents below 34 years of age. 

Consumption of TV programmes produced 
in Russia

Research on Latvians’ media literacy (2017). Summary in English: 

https://www.km.gov.lv/en/media-policy/research

https://www.km.gov.lv/en/media-policy/research


The choice of Russian television is 

made for entertainment purposes: 

Films and film series

Humour shows

Concerts and musical shows

Sports programmes

Popular science shows

News programmes produced by Russian 

television are watched by 28% of the residents of 

Latvia



Research on Latvians’ media

literacy (2017) . Summary in English: 

https://www.km.gov.lv/en/media-

policy/research

Q: please, mention

up to 3 the most

used media for

obtaining news

https://www.km.gov.lv/en/media-policy/research


Research on Latvians’ media

literacy (2017) . Summary in English: 

https://www.km.gov.lv/en/media-

policy/research

Q: please, mention

up to 3 the most

used media for

obtaining

information on

politics in Latvia

https://www.km.gov.lv/en/media-policy/research


Q: please, mention

up to 3 the most

used media for

obtaining

information on 

politics in the 

neighbouring

countries and 

worldwide

Research on Latvians’ media

literacy (2017) . Summary in English: 

https://www.km.gov.lv/en/media-

policy/research

https://www.km.gov.lv/en/media-policy/research


Q: please, mention

up to 3 the most

used media for

entertainment

Research on Latvians’ media

literacy (2017). Summary in English: 

https://www.km.gov.lv/en/media-

policy/research

https://www.km.gov.lv/en/media-policy/research


The most popular 
sources used for 
entertainment 
purposes are 
www.facebook.com 
and 
www.youtube.com.



RUSSIA’S FOOTPRINT 

IN THE NORDIC -

BALTIC INFORMATION 

ENVIRONMENT Report 

2016/2017 

Aims of Russia’s information 

activities in the NB8 region

Political dimension

Military dimension

Economic dimension

Informational dimension



The main tools for advancing Russia’s aims 
are identified as: 

Russia’s domestic and international media system

the Internet and social media

government-organized non-governmental organizations (GONGOs)

Russia’s compatriot policy

economic interdependency

the encouragement of political radicalization and polarization of Western societies

intelligence operations

demonstrations of military force etc.

RUSSIA’S FOOTPRINT IN THE NORDIC - BALTIC INFORMATION 
ENVIRONMENT Report 2016/2017 



Russia attempts to make impact on Latvia’s
informative space

„[..] Стратегическое направление этого сотрудничества - сохранение 
единого культурного и информационного пространства СНГ, сохранение 
и укрепление информационного присутствия России на пространстве СНГ 
и стран Балтии [..]”

Основные направления государственной политики по развитию сферы 
культуры и массовых коммуникаций в Российской Федерации до 2015 года

и план действий по их реализации (2006)

„82. Укреплению национальной безопасности в области культуры 
способствуют: [..] развитие общей гуманитарной и информационно-
телекоммуникационной среды [..] в сопредельных регионах[..]”

Стратегия национальной безопасности Российской Федерации (2015)
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Potential risks regarding media literacy II - uncritical

evalutation and sharing of information



% of youngsters
(15-24 years) believing in
information found on social
media

Research on Latvians’ media
literacy (2017) . Summary in
English: 
https://www.km.gov.lv/en/me
dia-policy/research

https://www.km.gov.lv/en/media-policy/research


% of youngsters
(15-24 years) sharing
information on social mei
without checking it40%

Research on Latvians’ media
literacy (2017) . Summary in
English: 
https://www.km.gov.lv/en/me
dia-policy/research

https://www.google.lv/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=2ahUKEwj7xPSrkI_ZAhXGjCwKHd64Af4QjRx6BAgAEAY&url=https://commons.wikimedia.org/wiki/File:Q22645_noun_609681_ccHeaPohLin_smartphone.svg&psig=AOvVaw0u_GKgOl-PY1xutaHCUdoU&ust=1517932221441121
https://www.km.gov.lv/en/media-policy/research


Photo: Eric Pickersgill
http://www.designboom.com/art/eric-pickersgill-removed-smartphones-10-

14-2015/



Only 40% of respondents say they 

can identify reliable information 

from a biased and fabricated

Higher self confidence of being able 

to discern credible information from 

misleading information is held 

among people with high or medium 

high level of income per one 

family member, survey 

participants with higher 

education.

Potential risks of media literacy III

One in four (27%) 

participants of the 

study replied that they 

cannot evaluate their 

capacity of discerning 

reliable information in 

media from 

manipulative 

information, because 

they have not thought 

about that.



Half of Latvian inhabitants believe 

that the media is a mirror of the 

world

if some information is 

published/broadcasted in media, it 

should be considered to be true

Potential risks of media literacy IV

Research on Latvians’ media literacy (2017) . Summary in English: 
https://www.km.gov.lv/en/media-policy/research

https://www.km.gov.lv/en/media-policy/research


Potential risks regarding media literacy V

Certain share of the residents of Latvia 

cannot assess the results offered by the 

Internet search engines (for instance, 

Google, Bing, or others). 

26% of the respondents agree to the 

statement that the first results offered by 

Internet search engines are the most 

reliable, and 15% of the respondents 

could not provide answers to this 

question.



Activities of deconstruction of lies and 
promotion of media literacy implemented by 
media themselves are of particular importance 

the study shows that from those respondents 
who want to know more about media literacy, 
85% expect the information from the media

Research on Latvians’ media 

literacy (2017) . Summary in English: 

https://www.km.gov.lv/en/media-

policy/research

https://www.km.gov.lv/en/media-policy/research




Need more real lies debunking materials (not only

specially created fake news articles)



It is hard to measure the impact of

disinformation

Without relevant longitudinal studies its is 

difficult to demonstrate a direct correlation 

between the measures taken and changes in 

perception, opinions and attitudes.





Future

• Deepfake

• Next elections

• How to reach people living in Kremlin information space?

• Next media literacy research results in Autumn 2019 (project

«Latvian Media Ecology» and in 2020 by Ministry of Culture of

the Republic of Latvia



Thank you!

Klinta.locmele@lu.lv


