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How come it Is a challenge?
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«The real person» - the self in real life

Self as an object that is derived from social interaction,
where one is defined to herself and points to herself.
(Blumer)

One self, yet quite a few identities, based on roles,
affiliations, characteristics (McConnell, Burke & Stets)



P.J. Burke &]J. E. Stets

During theirlives, individuals take on
differentidentities. Furthermore, they have
various identities available atany moment.

tufliple self-aspecls
A. R. McConnell

Selfis a whole created by
context-dependent self-aspects.

+ S(’lf —CoMP'CX{Ty (. Linville)

Complexity of self is defined by the number of separate self aspects
(roles, relationships, traits or activities) that share no meanings or features.
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The relationship between
real self and digital self




Change of approaches
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Where do you acquire the most recent information
(about the situation in Latvia and abroad)?
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Which of these services have 7§ ™F ==
'you used in the last month?
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shopped online booked commercial booked a private appartment (i.e., got a ride using a taxi app registered your health data used internet based navigation applied for governmental or
accommodation / hotel Airbnb, Couchsurfing) (steps, heart rate, etc)) municipal services



result of self-presentation = digital self



Digital self described (by Zhao, 2005) as

- iInwardly oriented;
- narrative in nature;
- retractable;

- multiplied.



context collapse
(boyd, 2014






How IS this process managed?
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role identities presented on
various SNSs*

survey data from 2020, n=76,
university students

*TikTok, Youtube, LinkedIn,
Vkontakte, Draugiem.lv did not get
into the graph

on Y axis - % from all the respondents



It is complicated to take care of one's image in the digital environment
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There was a significant colleration between the evaluation of this statement and:
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*the number of SNSs they used for presenting any of the roles;
*statement «l tend to wonder what kind of image | make on SNSs»;
*statement «A role that | possess liminate what | can / want to post on SNSs.»



250

20,0

15,0

10,

O

5,

(@]

0,0

| act differently on sites where | am not followed by my parents/employers/
other authorities.
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1 —strongly
disagree;

7 —strongly
agree

There was a significant colleration between the evaluation of this statement and:

* statement «The impression | make on various SNSs differs.»

*number of role identities they claimed they possess;

*the number of SNSs they used for presenting any of the roles.



- More than half of young people perceive taking care of
one's digital identity as being complicated;

- Presentation of various roles on various SNSs differs, one
of the reasons — being aware of authorities being
followers in one or another SNSs;

- The guestion is complicated both from theory (heed to
oring together various approaches) and from empirical
part (a more individual approach would be needed, as

there are various interpretation of roles, their
presentation and other questions).



Thank you
for your attention!
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